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Personalization and Customization WHAT
| focused on how ads will become hyper-personalized in

the coming years. Researching this also brought me su B'l ECTS I
down a rabbit hole of Al, as it Is closely related to RESEARCH E n

customization.

Podcasting and Vlogging

| looked at these two topics through a social media lens. | was particularly interested in how
these are being influenced by the rise in short-form content on social media.

The Changing Social Media Landscape

My research on this influenced the core of my project because social media is very closely
tied to personalization, podcasting, and vlogging. Some topics that | focused on were the
future of Influencers and emerging social platforms.



MY DELIVERABLE
FORMAT

A One-Act Play

| wrote a short play as my deliverable, titled "Rotten Apple.”

Inspiration for the Script

The script was inspired by "Twelve Angry Men," as In, the characters are stuck in a
confined environment filled with tension that brings on inevitable disagreements. | set the

play in the conference room of an ad agency and created palpable tension between the
characters expressing their differing opinions.

Plot of the Script

The plot follows a handful of characters who have been chosen to share their predictions
of the future of advertising in order to save their agency, which is in turmoil.



WHO I INTERVIEWED
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AL
Matt Read

A Professor of Practice teaching

advertising at Le Moyne College. He

has also worked professionally in
advertising and Is a content creator.



KEY FINDINGS
- FROM MY ANALYSIS
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People want & Influencer Ad-free social Social commerce
expect their ads marketing Is platforms will still will increase, as
to be fully shiffing as people have advertising, brands make It

personalized. look for authentic just not In the more convenient
content. traditional way. to shop directly

on social apps.
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Fully Customized Ads

Ads, especially on social media, will be
created using ChatGPT and generative
Al so that they are completely unique to
the person they're made for.

Personalized Podcasts

Short-form branded podcasts that are
generated with ChatGPT and are
tallored to someone's interests will
become the next big advertising thing.
Short podcasts will also be the base of
the next viral social platform.

Increase In Al Influencers

Brands will begin using virtual
Influencers more frequently so they can
create an even more personalized
experience on social media.

Full-blown Social Media

Brands will use a full-blown strategy by
creating separate customer service
accounts and finding ways to post
honest reviews on socials. This will help
with authenticity and humanizing the
brand, while also increasing e-commerce.



THANK YOU!
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